Email Marketing Case Study
Compassion in World
Farming
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Email Marketing Case Study Compassion in World Farming

Navigating the Recession Using the Internet.....Effectively
In this report you will learn:

How a UK charity achieved nearly 300% of a fundraising target from a single well designed email
campaign.

Outcome

Compassion in World Farming (CiWF) sent out an email campaign to raise £3190.37 in 3
days. They raised over £8000.

Background
CiWF founded in 1967, is a UK based charity that campaigns for farm animal welfare.
They targeted dairy farming for this particular campaign.
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COWS BELONG IN FIELDS,

ABOUT NOCTON

DON’T THEY?
ABOUT INTENSIVE DAIRY FARMING
it The future of UK dairy farming is under
ABOUT COMPASSION Y
P threat.

RAKERERHON The looming threat of US-style ‘mega-dairies’
may take a terrible toll on UK communities
through noise and pollution. The countryside will
DOMATE TO THE CAMPAIGH be changed forever, with huge sheds dominating
the landscape and local roads blighted by lorries.
LINCOLHSHIRE BUS CAMPAIGH These farms can also undercut smaller-scale
farmers - the ones whose cows actually graze in
fields. We estimate that opening just one
8,000-cow unit could ultimately lead to the

closure of up to 100 traditional dairy farms.
t) Nocton NDairies | td nlans to build a ‘mena-dainy'

What happened?

MORE INFORMATION

CELEBRITY SUPPORT

CiWF designed an email campaign which had a relatively moderate fundraising target and a
specific deadline of just 3 days. This deadline created a natural sense of urgency.

Social media links in Facebook and Twitter were effectively used to quickly share details of
the campaign.

The email campaign was launched and more than the total was achieved. Nearly 300% of
the fundraising target allowing the action for this dairy farming campaign to go ahead.
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i THE ‘MEGA-DAIRY’ CAMPAIGN IS ON THE
ik hnidon ROAD!
ABOUT INTENSIVE DAIRY FARMING shares

We had an amazing response to our urgent appeal to help fight the looming share [}
ABOUT COMPASSION threat of mega-dairies.
6
TAKE ACTION Thanks to the generosity of our supporters, our campaign against Nocton Dairies e

will now appear, for a whole month, on a fleet of buses in Lincolnshire. Together,
we'll be standing firmly beside local campaigners to protect cows, and the
countryside, from this shocking new wave of factory farming.

MORE INFORMATION

DONATE TO THE CAMPAIGN

LINCOLNSHIRE BUS CAMPAIGN

CELEBRITY SUPPORT
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How they did it
This is the email message that went out

Sobject:Only 5 days o raise £3.1%3.37 — please help woday!
Drales Fri, 15 Oct 2000007 36:13 D40 {EDT)
From: Compassion in Waorld Farming <supponers@ciwf-alers.org ukee
Tk
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COMPASSION £%

URGEMT APPEAL in world farming s

Duzar
Please help get our ‘'mega-dairy’ campaign on the road!

Compassion's campalgn against plans for an 8,000 cow ‘maga-dairy’ in Lincolrshire s
geanng up sl As you may knaw, 'we are expacling e fams backers o re-submil their
planning ooploation shortfy. And we befieve 1his huge, intenswe farm wou'd be a disaster
= for cows, for people, and for the futune of UK faming.

Whean tha plans ara na-submitiad 1o Mo
Kesteven council, ol abjectians ta the
Tarm wil carry huge weight. Hundreds of
kacal residerts abjected 1o e inilial ‘mega-
dairy’ plans eardiar #is yaar. Now, in e
Tace ol a PR clfanaie rom he larm's
backers, we need ba help local campaignens

galvarige aver more pacphe inle aclicn i e ey =
Plaasa hal 190,37 by Sundey, 17th Dotobar be gel the ¢ aige ?'Hlt
Mocton & on a fleok sos (n Lincalnshire. Our massage wil ba boud and cear

e Anemail service that allowed effective design of a newsletter type campaign.
e Targeted message that spoke directly to supporters on their contact list.
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e Good use of visuals in email campaign. Seamless image matching from newsletter
style email to website.

e Effective use of social media tools to allow easy sharing of campaign amongst friends
and family.

Look out for future reports from Safeserve as we explore how to best use Information
Technology and the internet to support the aims of your charity.
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