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Navigating the Recession Using the Internet.....Effectively 
   In this report you will learn: 

How a UK charity achieved nearly 300% of a fundraising target from a single well designed email 
campaign. 
 
 

Outcome  
 
Compassion in World Farming (CiWF) sent out an email campaign to raise £3190.37 in 3 
days.  They raised over £8000. 
 
Background  
CiWF founded in 1967, is a UK based charity that campaigns for farm animal welfare. 
They targeted dairy farming for this particular campaign. 
 

 
 
 
What happened? 
 
CiWF designed an email campaign which had a relatively moderate fundraising target and a 
specific deadline of just 3 days. This deadline created a natural sense of urgency. 
Social media links in Facebook and Twitter were effectively used to quickly share details of 
the campaign. 
The email campaign was launched and more than the total was achieved. Nearly 300% of 
the fundraising target allowing the action for this dairy farming campaign to go ahead. 
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How they did it  
 
This is the email message that went out  

 
 

 An email service that allowed effective design of a newsletter type campaign. 

 Targeted message that spoke directly to supporters on their contact list. 
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 Good use of visuals in email campaign. Seamless image matching from newsletter 
style email to website. 

 Effective use of social media tools to allow easy sharing of campaign amongst friends 
and family. 

 
 
 
Look out for future reports from Safeserve as we explore how to best use Information 
Technology and the internet to support the aims of your charity. 

 


